-F@ ﬂv%ﬁzz%ﬁ 5 FR Y ;:’/%' Credamo 2 #1°

e Marketing Association of Universities

E_ECMAUZEAZETIZMRS @RI AE

The 2 CMAU National Market Research and Business Planning Competition for College Students

S5 F M

Competition Brochure

E=0) =K (v

FESERRTIZMARZES
Credamo L £X

2023%3H




E_BCMAUZEXRFET MRS @RI KIE

The 2" CMAU National Market Research and Business Planning Competition for College Studerits

B _JE CMAU £ E KZFET G SRk KR K
2T

41 BRBBERFE o 2

A, R B B 3
A, A E R 3

6. TEHMEEZEZIN ..o 4
T T B 4
8. A TE VLB 5

9. KEE T AL 6

E PALERRAUSHRLE Credamo & &°

Chinese Marketing Association of Universities




E_BCMAUZEXRFET MRS @RI KIE

The 2" CMAU National Market Research and Business Planning Competition for College Studerits

1. ARML

SR EGMFETRL T —EHEERL, FEEFMAMEXEL (HARR
W, BUSRINRECHAFAEETEL) . EAFTILERLERE, BE5EKR
RAFTEMKR, ANSFREFLE. RRUEANTELE, EARTFAEN
WIH A LGB KXIGE T, RAEFEA 0T/ A

W FiE: RETHAFELART, BXEHNEREREFHEASEERS, =
RRGTAMTHEFHRALBER A

2. FRXX|4

BN R R B K| o RAT B R T R BT

X red. 8w YN -
LR E. RE, T, LE. AXE. A7, & T
. BRIL

FEFEX | b, I, L. LK. 2%, I, BE HT TR A

BMERX | mE. L. ME. Sk SH. EE Wik K%

RN — . = =95
R BER. W, ®M. =@, KT HAL. TR, 01| 2

TE., E. WE

EEPSYS ALK F

E: BrABBEReHK

E PALERRAUSHRLE Credamo & &°

Chinese Marketing Association of Universities




E_BCMAUZEXRFET MRS @RI KIE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

3. HEZH
RRAFH T RTS8 Lo T R

AREG o 18] 223 5B
AFEEB 2023 4 4 A 2TEHL& L4
o 3 4 A P 4 4R 4
RFEE 5 A % F I
4 b 43R0 5 H % &R

I A 4t % & b 5 A& T IR B F AL
SR & 5-6 A P 3k E F R A
HRRXFEE 7TH EANERAY 7R
EEPSVE S 8 A AT REIRT RS

VE: VEAIRT A R ZHEE R EARE W 3E S x5 3E 40

4, AERE

REDSARBERE., 2 RKEXER, 2BEAR=INE, S0 HEHER

REEFENEWT,
4.1 BRELEKRE

RFEFW R HE L FPIAEE AR E TR0 B P& AR
UM% E R 77 RE#AT, FMMESRNEFHARRET RN 2. F RN LT
B BB AT, B RRIF A B AR £, Tk &R U F R A G LI 2.

T PR R A E R E G AR A, SRKA 90 28, REE 605K
DB EREN, K60 ook FHAGHALEARRRKH 80% 7 THT, &
R AN BAESFNEFHRTRAGEN, FINEFRE AR AFRELARENS
MRTATEA B LV PN LEHEFARFHFEFERRTIFAR
5 Credamo JLEBX & & By “T 370 A% i (MARs) 7 IEH

B TP R Credamo R £°

= Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

W HEWERIERNSEF, T H5AREME L NENEFHLAN, SHE
RAANRE. ENAENE 35 LFAERFHME, HFHK1 L, #HFHIF 1-2
4. BN AN FREAERT AR EHLRNRE —H. KRKEHLHXHA
AP, EARNREERE, AZE2KFAF S GAFH, XEEAT
R B E . SRR UFR A B, & NHRNTEREATUE,
WA EXFTRNEN, FRLTHARE S A K- 2T E RE 894
% B — 2 o L ) o

4.2 4K 3T %

NRRERSAREFEELTFEAFEHT NN B BERRERKEN
I, FHERERREPHFRAZ . REFTHASFANS K RIEA .
R, @2 TEHNEL. 2 RXAZ2FRBLEL TFHFH T ALATH 2, Bk
40 80%E A Ak X —, =, =4 HEp—, ZHXREARAEN 2 FK
RREFEAT

N R EROA, HoRXAEANBRALZEHRGTF (L LI
T, REELTHRGEEMALS, #E—. ZFRAN, L+ —FRAN#
N B R RIE,

4
?N

H

4.3 AEERE

RBFELNTMBHAT, OEREFTTEL T SRNAZ L. CAFENT
THREGBELRXNMEFREAFNE LA EHET, ARAZ LRI
Antiafied, 2 H0RESAEFAZHATRAMRESFLRINWET,
FEARHEARIME. FHAFRTZCERLELIFFN TR, TR LELRRE

“EREEEN, AR ERLERREZEX,

2EERFE - ZERREARNB AN LA T BRAFRAERILAF
B, &4 RE A LRI A Brey 7 X SATICR, JF AP H E 7R R#AT
Th, WEREN KT LH4.

DL TIPS ZE R Credamo i 8¢°

= Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

5. AFEHEI|

(1) R : HTHERTEFESFESE, FAREFHITE 0L
RN EHFAT, AFREZSWALAZIEFTHITE), 8 AFKEFEI.
THEHRR T EZFN, LV FHAREZTFINFAL, SR RRERTEHLEKR
REVTHR AL 57

(2) FEFN: ARFAFRERFRE, USRFEEUEFLIR TS T
FAHGEBTHRFNMK T %, RIARAZ . ZEKE. KELST. REE
5. A RRELEERE, ARAZAUARSRFES wrzmE)l, BIAE

BEFEXREAREN G A RTEE,

6. TEMEERFM

AFERUNTEBERRRESE (HHE 3D, 2N BT REED FARK
BT EELS B R, FHEKE 10000-20000 F, & £ KK E A @F T A
FEBL R0, AENEERET 2T 5% TH f& Wi o008 ()
4 . MEREHTEETE LR EANLHREL, EREFAFHIAFR.
FEIEFEMENMAGR. ARXBEH, HEITHRNEET BEHE F &
R EAR A — R (MHF5) .

7. RBKE

(1) BRLEY PN SREFT 2R KTE T ERHFRRTITFHA
25 Credamo JLE B &AM A B “T 7 0 A7 R (MARs) 7 iE 4, [l B 7 o 1% 7
NG o A8 8 RO E, FH S E KFERB A 6.

(2) RPAEFERX—FR, ZFLM=ER, REMLREULES.

(3) P ERXERR—FR, ZFLXM=ER, REMAREULES.

(4) 2ERARRFEL, —FX, —ERM=_%%, RENAENER
Fild, RERXRRHEIXE, X& L8 10 7 T,

E PRALERRYREHREE Credamo i 8¢°

Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

(5) N ERGLERRFNFARLAN, REFEHEAEMUERL X
MBANTRRERESLE,

(6) AFRIRERKRARL, FEBIVHFTEZRAF AL, hFEIH
¥, EE+EEIHRTE. RERRALLNITHARECEERSEASR. &
RAAEN. BAFRERANE T FEFLHTLERMT A LT HTEGSE
WERBREL, SEMELARER. SRABEHRLBREF. R FEFHITLN
WA ECER FANFKRZEL. HRANEES, AP ANELELAENE
EIRAFEERGRFHEIHRTL. FETERE IR ARG 2 ERELAN
Wig eI F . U EEANRTHEH AFEZL2MARELES,

8. IEPLEA

ARFVHPNENSERETF, TREETERERRTIFARSS
Credamo WL#XFx 647 & 89 “ 7 37 2 AT AT % 7 (MARs D ” 14, [B] B ¥] 5 1% m A\ MARs
AT NIEE, REREI T EO%EE KN R ANBESTEEL, AMATR
KRR BT EARIE,

(1) 5 Ff

C /4
e b

L
] :..r‘
T=ﬁ
=,

SMAF BRI TR RFGES K, BUISKS 9,
#%1% Market Analysis Researchers LEVEL I iEH, #FUIEiERA.

EBHHS
wEEA: 0000 HEBFRLHIHFMARS Credamo L3

(2) ®EiFMmAN AL E
W3t E W AR AR S R F, W EiF A MARs A AEE, EAREER
BASEARBHWE6: THIMAE R (MARs) NIEH

E PRALERRYREHREE Credamo i 8¢°

Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

9. AREZo4 %

ARALZ R 2 (65)
EHE: FEH

Bl £
EOEFE OFEN O£ OB WEE ITAR TER FAA
ZR:

BRI BREER B E EAB EXF HIK G R
BN AER MEF EWS WLAE ERE ¥Fo
SRy FAE R B F M EATR FAE F
WHEFR MR BRE BXE EEM IEE TEW
FAFE OE B OFE4 IEX HELZ H O # O GRAE
wstE M B & oA F sk Bl BEBH o &
ZMmE ARE K R ORAF 4O

AFANEEFZ RS (1D
T ZmE
BlEM: &k B Z#EF

R
ML EH MEM BAE FEE F F g
# 4R

AEPAT (T 272 (18
EE: FES (B
BlEf: & & % s Hl

ZR:

THH HHE HIW K X HUFE T Rk FAE
IoE L R IEXE ORER A B K B ALK
ARXAZS

HEEX: Ax, RE, A, LE, ARG, L7, T4 BRI (63)
EHE: EE FRULEAF
Bl £

E A LERRPRER LT Credamo i 8¢°

— Chinese Marketing Association of Universities




B4
or 2
A
R
o
% 2
At
ER:
BT
HEE
B
HEE
7R
Bt T
¥ &
T
# 7 £
BN
4
A&
5 B
5 7

E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

R ARF R 5EEF K
EMRAFEFSEEFR
R I A

TR ARF
HAARFHFK
RAARFEEF¥IR

% RIER K F

KEBIA¥ZHEEFR
REFEAFEEZR
W& Tk A%
BRI G K F R F T

R E S EEF R E FIT
FALEARFZFER¥I
A ¥ EFEEF R
MANEF R KFRERFR
EMEMRAAFEEFR
NEEAFEHFEEF R
FEREAFFFIX
HEMRAY () EFEEFK
I ER A K R R A F T
MREBIAR¥EHEEEFR
W IRIE T A ¥ EEF T
ATV A¥ZFEEF R
KEBIA¥ZHEEF R
FAMEARFITHEE¥KR
R AFRAEEEFT

KBS EERFHFR

IR IFAFIHEEXKR
IRBEBIA¥EELEZ ¥
FEGMAY (LR TEF¥K
b7 BB B B P

F I IR RF R EBF I
LWHAMEAFIHEEF K

E A LERRPRER LT Credamo i 8¢°

— Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

XA ARRBAFEFEEF I
FER BFITAFHFKR

hEHE FAARFERFR

BLE EMMEAFTIHEEFNR

X Ok AMIVA¥EEFK

RpL ABBIAFEEFNR

AW AT A F

AEM AXEMEAFIFHEEFNR
E AUAFEERFR

LB FEAFEFEESI

T O ATAFHFRKR

IHA AEREFREF IR

Fer RERWFR

* B ARKFAFEFR

e NAZRFHZAFERE S
® #F ATRAFALRTEFR

" A EMAFBFEEEFKR
WRE FALEAAFIHEEF I
ZmE e REE Y AFE S F
KE REMEAFFFIR

kAN AEABUTIFREFEEFT
KEMA FEARAFEF IR

Bk EHEGHGAF

B4 FERFRAFEFEEEFR
REFE FARKLAFEFEEFR
MER REBAFEEGEGFH
KEH BREIBAFZFERFR
RBEH ATHEAFIHEEF IR

4 W hREIVAFEEFK
MFEK: T R GO (ERALTREME

FHERX: (L&, TH. WL, LAk, 2%, IW. 82 (74
FHE: TAHE HMIIBAF
Bl £

E A LERRPRER LT Credamo i 8¢°

Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

BgEA LEURKF

R R AF

E & LEARIVEA#HEFEFS
Wk LAMEAF

FTEE HIUMEARF

TR#E LEXEARF

H % APBILAF

miEtE EHEAFE

WEE RILIFAF

BIE LHFEAFEFK
kO O BEAF

ZR:

TR LEXEBAFLEZEFR
R B ERA¥EFNR

B NMIMEA¥IHEEF R
IRt BXFMEAF LA F R
BYE THAMEAFIBEEFK
BEE LFEWFAREFRK

E F AHRLEAFER

TxE FEFVAFZFEEFRK
TR LEIEEAKRF

JaNE LEAFEEFR

Mo EREIAFEFK
BEF HEIRFK

LU BERFEEFR

AIERE R AF

FZHBE WeEAFEFEEFER
ZEN FEEBFEAFEESR

X EAE LT AR F R
X ERIFREFEEFKR
ANEL HERBEAFEFEEEFNR
MR HIIHAFIHEEFNR
FKE BMNAFEEFR

Dk THAFEFX

1!

PALERRYBLHRRT Credamo i 8¢°

Chinese Marketing Association of Universities




7R
%
GCYRiA
i [ £
nO®
W F
E A
AR
R
FmE
T £
X
FEE
AT
= W
b
Rt
"
/N,
G
&R i
/Al
7 6 %
ol ZF
o
FHE
T
A& 6]’
kX
KEK
K Ox
KEFX
I
O

E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

BB A T
HREIAFEFEEFR

V3 A v K F T F IR
RSN 4
TENEEAFERIHEESR
LEMGAFTIHEEF R
FFAFEFE5ERFR
TIHERNY AFZFERFR
LTV AFEEFIT

ANV S A BB B F IR

B w A ¥ B F T
WRAFEEFR
AMAFRRBEF IR (MHEFE)
BRAFEFIT
R A F TR EF R
BEFREEFT
LEMIEGRAFIHEEFR
CHMERFTIHEEF R
tEIEA T ARMFRIFTEESK
BEKAMAFEEFR
LEA N k¥
FEARFHEEHIHEEF R

% g I T
MRIVAFEFERSR
BITAFEREZR
HILFRE55EE¥
LWAMEARFIHEESK

WM AFFFIT
LTENABARFEFREEEFK
LR A K

AR S B F e F R4 ¥
RS REF5EEF R
FEBTA¥EEF¥T
FEMBEAFEEFT

E A LERRPRER LT Credamo i 8¢°

— Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

B JLLFIR

B W ERAYIHEEYR
B bt I AFEEFIR
4% B OFEA¥

Kkt LWABIA¥EEZR
MEEK: & X (B (HERASFTREME

BHEX: @, #d. #E. K. W, #E) (GD
EH: FBEIL FLAF

Bl £ 1E:

K & FPHBEAFETEFR

Y RRAAFEFEEEFNKR

£ ®m OMWEKAFHFR

EAEM BEA¥EEFR

IXHE FAEMEREAF IHERSR

M B HMEAFIBETEYR
FHE BERAEFREAFEFNR

ASR FIAFEEFR

BT MNAREHREEFREFKR
T K EMETREAFEFR
TR RRAAFEFHEERFR
OB SEFEIAFIFHEEXNKR
PREF KRXBRBEAFEEFR

ERF  FHITEAEEF

TRE Ry I RFREEFR
OB FREMEREAFIHAER¥R
FHE LEAFEFEEFK

Bz TAMEZAFTIHEEFKR
Mtk AMBETIVARFEFEEREFR
;S FEHAAF (R @RFEFKR
HHE WKAFHEFR

T B KVEBIAFEFEEEFR
g B TR SR F R F

E A LERRPRER LT Credamo i 8¢°

— Chinese Marketing Association of Universities




E_BCMAUZEXRFET MRS @RI KIE

The 2" CMAU National Market Research and Business Planning Competition for College Studerits

T ORI AFEEFER
THE BHEI¥REFEEEFR
LER JTHEHAZIBEE¥R
F N BRI AKBEAFEESZFFIT
Z A HEIFAFIBEEFNK
Z M RETXFREFEE¥K
Z B FEA¥EFNR
F3F BHUAFEHAFEEFK
FZ2 FHEMEREAFIFEE¥R
Rz BEAREIARFFFR
REW AMNIEFREFR
AHE RXEIAFEEFK
X gk HBEAFEE¥KR
AERH FAEHEIA¥IHEEXK
F M O STEMEFRIFEEFKR
FilE FEHAFEFR
T & HEAFIREE¥R
g BMAEFFREFFR
T F BUHZNFNR
BieE FLAFEEFRK
x B ORI FEAFR
T PRV AFEFEEFR
miE%E BEEMAFEEFR
wmiiie AMFTFERIBEEFR
O A FFRIBEEFR
KHEFE FRAAMZFRIBEE¥R
B B ALK FBFR
mEK: FHE (B (LERASFREHE)

WHEX: (FER. W, FM. =&, kT, HHF., F&., TE, FE. TR

(44)
E: FAF BERLAAY
HERS

oy TERFEFULFR

E PALERRAUSHRLE Credamo & &°

Chinese Marketing Association of Universities




E_BECMAUZEXRZETIHMRSE W R KIFE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

Z9H FEREFR

HRhE ERAIRAFTIHEEFR
A HMMEKRF

HEA mIAF

R ZEAFIHEEGREEEFNR
ZR:

¥ F BLAILAZEEXK
BRORl ZMNMEAFTIHEEXKR
ROl WRRKEAFEEFR
REn wRMNUEAFTHEEFR
REHE HEBULAFTIHEEXNKR
BREH TERUYBAFREFR
ERIE BFTRFZFEEEFIR
BEr A RMIFHEAFEGFEERFIT
Tt ERIMAFIHEESFR
fTRE WEMEAFTIHEEFKR
BOE FERRAFEFEEEFNK
FELE WERBAFEFEEFIR
F N WEREMRAFEFHEEEFR

FUHET WAAFEFEEFR

FER BHITEFREFESEEFR

FRF BERTEFREBSEFFR

FN% ERAFEFEIFHEEFNR
-+

HE RMAFEERFR
AEM FHEMLFR

MR%K =ZMAFEERFR

FxE MIAFEFFFK

M RINBEAFEFEEEFR
B OHBAFHEAHREERAR PO
H & WERIVAFZFERFR

I B ZEMEAFEFKR

ITEF WERABMAFLFEEFKR
AR W RFHFR

W 4 FRFEEAFEFEEF IR

E PRALERRYREHREE Credamo i 8¢°

Chinese Marketing Association of Universities




&
W %
% =
o2 4R
KB
G
T
B #&

MK

E_BCMAUZEXRFET MRS @RI KIE

The 2™ CMAU National Market Research and Business Planning Competition for College Students

WRBTIA¥ZHF EEE ¥R

T HFREAFEFIR
EARBA¥GH EEEF R
EREAFEFIX
TEAFEGHFERF¥RIHEE
IMNRBAFZGHEEF R

R T ¥ 17
BLEMEARFERF R

AL () (HERASAFRE)

10. BRRAF R

Br R EiE: 010-62757952
W HAE: 100871 R XKEIAEE 5 S AFE 1 T4

Email: contest@cmau. org. cn

11. HEAFEIR

AREBRXHEERATERRAFE T NEEN:

https://contest. cmau. org. cn

\<)

&

HRE RGBT ARNRT R R, A5
AR EHNRAEERNVTRARAE LA

A\

AV

E PALERRAUSHRLE Credamo & &°

Chinese Marketing Association of Universities



https://contest.cmau.org.cn

	1.大赛报名
	2.赛区划分
	3.日程安排
	4.大赛流程
	4.1 校级选拔赛
	4.2 分赛区竞赛
	4.3 全国总决赛

	5.大赛培训
	6.项目报告注意事项
	7.奖项设置
	8.认证说明
	9.大赛组委会名单
	10.联系方式
	11.其他事项

